
Brilliant Futures™ with MiSight® 1 day PR Toolkit

INTRODUC TION
What It Is
Your practice is one of the first in the 
United States to o�er patients access to Brilliant 
Futures™ with MiSight® 1 day. Given that 
MiSight® 1 day myopia control so� contact 
lenses are the first product proven to slow 
myopia progression in children, aged 8-12 at 
the initiation of treatment, you may be interested 
in sharing information on it with local media and 
promoting it among your patients. The following 
toolkit contains materials to aid you in your 
discussion of Brilliant Futures™ and 
MiSight® 1 day. 

How It Works
The materials included within this toolkit may be used to help you conduct media outreach to reporters in 
your area who might be interested in telling the story of how you are treating the progression of myopia in 
children ages 8-12 years old. This toolkit also includes materials designed for use within your practice 
marketing. You can customize and modify the materials, but the materials will need to be balanced with 
safety information in addition to e�cacy information. An example is as follows:

Talk to your eye care professional about the MiSight® 1 day efficacy and safety information, and if it is 
the right option for your child’s myopia. MiSight® 1 day is intended for children ages 8-12 years old 
who are in the earlier stages of pediatric myopia. For patient labeling, and full safety information go to 
https://coopervision.com/sites/coopervision.com/files/pi01082_misight_pi_us_rev_c.pdf

If you become aware of any product complaints, please contact Customer Support at 
1-800-341-2020.

https://coopervision.com/sites/coopervision.com/files/pi01082_misight_pi_us_rev_c.pdf


MATERIALS OVERVIEW
The following materials are included within this toolkit:

Brilliant Futures™ with MiSight® 1 day Fact Sheet: 
A backgrounder that can be provided to journalists or patients to further their understanding of 
Brilliant Futures™ with MiSight® 1 day, including what it is and how it works

Brilliant Futures™ with MiSight® 1 day Frequently Asked Questions: 
A backgrounder that can be provided to journalists or patients that includes the answers to some of 
the questions frequently asked about Brilliant Futures™ with MiSight® 1 day

Media 101 (Outreach Tips & Interview Best Practices): 
A brief overview and how-to outlining the best practices for pitching and participating in media interviews

Press Release Template: 
A sample press release that can be customized to announce the 
availability of Brilliant Futures™ with MiSight® 1 day at your practice 

Media Pitch Template: 
A sample pitch that can be used to alert the media about the availability 
of Brilliant Futures™ with MiSight® 1 day at your location and that 
you are available for media interviews

Website Copy + Images: 
A short paragraph highlighting the availability of Brilliant Futures™ 
with MiSight® 1 day at your practice, which can be used on your 
website along with images; Includes two di�erent copy options

Social Media Best Practices: 
An overview of the most popular social media platforms and how to 
best promote your practice and Brilliant Futures™ with MiSight® 1 day 
on those channels 

Social Media Topics to Cover: 
A list of what to say and avoid saying in social posts

Sample Copy By Platform + Social Media Images: 
Copy and images that can be used on various social platforms to help 
promote the availability of Brilliant Futures™ with MiSight® 1 day at 
your practice 



TIMING
You may want to utilize the materials within this toolkit at di�erent times a�er becoming 
certified. Below is a suggested guideline of when to start using each of the materials.

For Immediate Use:
To help promote the availability of Brilliant Futures™ with MiSight® 1 day at your practice, you may want to start 
using the following materials immediately a�er downloading this toolkit. 

• Brilliant Futures™ with MiSight® 1 day Fact Sheet & Frequently Asked Questions: To use as a 
   tool to help educate parents and patients about Brilliant Futures™ with MiSight® 1 day 
• Website Copy + Images: To use on your website to promote the availability of Brilliant™ Futures   
   with MiSight® 1 day at your practice 
• Social Media Best Practices, Social Media Topics to Cover & Sample Copy By Platform + 
   Social Media Images: To help you cra� social media posts that promote the availability of Brilliant™ 
   Futures with MiSight® 1 day at your practice

Once You Are Comfortable Fitting and Prescribing:
You may want to conduct outreach to local media to alert them about the availability of Brilliant Futures™ with 
MiSight® 1 day at your practice and to o�er yourself as a resource for eyecare stories. This outreach should not be 
done until you are comfortable fitting, prescribing and talking about Brilliant Futures™ with MiSight® 1 day. It is 
recommended you fit at least three patients before beginning outreach. Once you are ready to begin outreach, you 
can utilize the following tools:

• Press Release Template & Media Pitch Template: A sample press release and media pitch that 
   can be customized and shared with media to announce the availability of Brilliant Futures™ with   
   MiSight® 1 day at your practice 
• Media 101 (Outreach Tips & Interview Best Practices): A brief overview and 
   how-to outlining the best practices for pitching and participating in media interviews 
• Brilliant Futures™ with MiSight® 1 day Fact Sheet & Frequently 
   Asked Questions: Backgrounders that can be provided to journalists to 
   further their understanding of Brilliant Futures™ with MiSight® 1 day, 
   including what it is and how it works

Additional Information
If you have any questions regarding media inquiries or would like further 
assistance, please reach out to your dedicated Myopia Management Specialist 
or CooperVision sales representative.



MISIGHT® 1 DAY FAC T SHEET

Overview
MiSight® 1 day contact lenses are the first and only so� contact lenses specifically designed for myopia control and 
FDA-approved* to slow the progression of myopia in children, aged 8-12 at the initiation of treatment.†1 These daily 
disposable lenses are part of the Brilliant Futures™ Myopia Management Program, which is a comprehensive myopia 
management approach by CooperVision that is o�ered in the United States. This program extends several benefits to 
parents and children including an interactive mobile app to keep parents engaged with their child’s doctor and free 
product shipping and returns.

About Myopia
Myopia – o�en referred to as nearsightedness – 
is a common eye health condition that occurs when 
the eye becomes too long and causes light rays to 
focus incorrectly, making distance vision blurry. 
Leaving myopia unmanaged may contribute to 
severe eye heath complications later in life including 
cataracts, glaucoma and macular degeneration.5

How it Works
MiSight® 1 day contact lenses work by using ActivControl™ 
Technology, which features a special design with alternating 
vision correction and treatment zones to improve blurred 
distance vision while simultaneously preventing myopia from 
getting worse.1 The lenses should be worn for a minimum of 
10 hours a day for best results.1 It is recommended that 
children continue to wear the lenses until their eyes stop 
growing and prescription stabilizes.

Clinical Data
CooperVision conducted a rigorous multi-year, multi-country study to show how the MiSight® 1 day contact lenses 
a�ected myopia progression when initially fit on children 8-12 years old. A�er 3 years, the study concluded that the 
lenses e�ectively slowed myopia progression by an average of 59% and slowed the rate at which the eye lengthens 
by anaverage of 52%, compared to the control group.†2 A�er 6 years, nearly one in four eyes originally fit with 
MiSight® 1 day had no progression of myopia.**3

Additional studies have shown:

• Children overwhelmingly prefer daily
disposable contact lenses over glasses.††4 

• Children learn to apply contact lenses quickly
with 57% finding lens application easy by week
one, improving to 85% by month one.4

Focus point

Myopic defocus

Treatment zones creating myopic defocus

Correction zones

Pricing and Availability 
Pricing for the Brilliant Futures™ Myopia Management 
Program with MiSight® 1 day contact lenses varies. Learn 
more by speaking to a certified optometrist in your area. 
To find a doctor visit: https://coopervision.com/
Myopia-Find-Provider

@coopervisionusa @coopervisionusa @coopervision            @coopervisionSOCIAL

https://coopervision.com/Myopia-Find-Provider
https://www.linkedin.com/company/coopervision/
https://twitter.com/CooperVision
https://www.facebook.com/CooperVisionUSA/
https://www.instagram.com/coopervisionusa/


Indications and Important Safety Information
Rx only
Results may vary.

ATTENTION: Reference the Patient Information Booklet for a complete listing of Indications and Important Safety 
Information. *Indication: MiSight® 1 day (omafilcon A) so� (hydrophilic) contact lenses for daily wear are indicat-
ed for the correction of myopic ametropia and for slowing the progression of myopia in children with non-dis-
eased eyes, who at the initiation of treatment are 8-12 years of age and have a refraction of -0.75 to -4.00 
diopters(spherical equivalent) with ≤ 0.75 diopters of astigmatism. The lens is to be discarded a�er each removal. 
Warnings: Problems with contact lenses could result in serious injury to the eye. Do not expose contact lenses to 
water while wearing them. Under certain circumstances MiSight® lenses optical design can cause reduced image 
contrast/ghosting/halo/glare in some patients that may cause di�culties with certain visually-demanding tasks. 
Precautions: Daily wear single use only. Patient should always dispose when lenses are removed. No overnight 
wear. Patients should exercise extra care if performing potentially hazardous activities. Adverse events: Including 
but not limited to infection/inflammation/ulceration/abrasion of the cornea, other parts of the eye or eyelids. 
Some of these adverse reactions can cause permanent or temporary loss of vision. If you notice any of the stated 
in your child, immediately have your child remove the lenses and contact your eye care professional.

†Compared to a single vision 1 day lens over a 3 year period.
** -0.25D or less of change. Lenses fitted between the ages of 8-12 at initiation of treatment.
†† 95% - 100% of children expressed a preference for contact lenses over glasses at each visit over 36 months.

References:
1    Chamberlain P, et al. A 3-year randomized clinical trial of MiSight® lenses for myopia control. Optom 
       Vis Sci. 2019; 96(8): 556-567.
2    CooperVision data on file 2019. Chamberlain P, Logan N, Jones D, Gonzalez-Meĳome J, Saw S-M, Young G. 
       Clinical evaluation of a dual-focus myopia control 1 day so� contact lens: 3-year results (2016 American 
       Academy of Optometry Annual Meeting) and 5-year results (2019 BCLA Clinical Conference & Exhibition).
3    Chamberlain P, et al. Myopia Progression in Children wearing Dual-Focus Contact Lenses: 6-year 
       findings. Optom Vis Sci 2020;97(E-abstract):200038.
4    Sulley A et al, Wearer experience and subjective responses with dual focus compared to spherical, single vision 
       so� contact lenses in children during a 3-year clinical trial. AAO 2019 Poster Presentation.
5    Flitcro� DI. The complex interactions of retinal, optical and environmental factors in myopia 
       aetiology. Prog Retin Eye Res. 2012;31(6):622-660. doi:10.1016/j.preteyeres.2012.06.004



BRILLIANT FUTURES™ 
WITH MISIGHT® 1 DAY FAQS

What is myopia?
Myopia – o�en referred to as nearsightedness – is a common eye health condition that occurs when 
the eye becomes too long and causes light rays to focus incorrectly, making distance vision blurry. 

Why should myopia be managed?
O�en, only the symptoms of myopia are treated. However, leaving myopia unmanaged may contribute 
to severe eye health complications later in life including cataracts, glaucoma and myopic maculopathy.1 

What are MiSight® 1 day contact lenses?
MiSight® 1 day contact lenses are the first and only so� contact lenses specifically designed for myopia 
control and FDA-approved* to slow the progression of myopia in children, aged 8-12 at the initiation 
of treatment.†2 They work by using ActivControl™ Technology which features a special design with 
alternating vision correction and treatment zones to improve blurred distance vision while simultaneously 
preventing myopia from getting worse.2

What is the Brilliant Futures™ Myopia Management Program?
The Brilliant Futures™ Myopia Management 
Program is a comprehensive myopia management 
approach that features MiSight® 1 day contact 
lenses. The program extends several benefits to 
parents and children including:

• A transparent, defined protocol for care,
meaning parents are aware of everything
included in the program, including
services and lenses.

• Free product shipping and returns, creating
no-hassle product availability for parents.

• An interactive mobile app to keep parents
engaged with their child’s program of care
by providing convenient access to myopia
management information, lens handling
instructions and videos, appointment
scheduling and reminders, product
ordering and more.

@coopervisionusa @coopervisionusa @coopervision            @coopervisionSOCIAL

https://www.instagram.com/coopervisionusa/
https://www.facebook.com/CooperVisionUSA/
https://twitter.com/CooperVision
https://www.linkedin.com/company/coopervision/


Are MiSight® 1 day contact lenses safe? 
Yes. As with any contact lens, there is an increased risk for several eye conditions including infections 
and corneal ulcers. To minimize risk, it is important to make sure your child is adhering to the wear and 
care instructions provided by their doctor. 

Will my child be able to use the MiSight® 1 day contact lenses easily?
Children learn to apply contact lenses quickly with 57% finding lens application easy by week one, 
improving to 85% by the first month.3

How o�en does my child need to wear MiSight® 1 day contact lenses?
The lenses should be worn for a minimum of 10 hours a day for best results.2

From what age to what age should children wear MiSight® 1 day?
MiSight® 1 day is indicated for initial fitting from 8-12 years of age.2 It is recommended to 
continue use until the eyes stop growing and the prescription stabilizes.

My child is outside of the indicated age range. 
Can an optometrist still prescribe MiSight® 1 day to them?
MiSight® 1 day is approved by the FDA to slow the progression of myopia in children, aged 8-12 at the 
initiation of treatment. We cannot speak to how doctors may choose how to treat individual patients. 

How much does the Brilliant Futures™ Myopia Management Program cost?
Pricing varies. For more information, please speak with an eye doctor who is certified to prescribe the 
Brilliant Futures™ Myopia Management Program with MiSight® 1 day contact lenses.

Learn more about the Brilliant Futures™ Myopia 
Management Program with MiSight® 1 day contact 
lenses by speaking to a certified optometrist in 
your area. To find a doctor visit:
https://coopervision.com/Myopia-Find-Provider

https://coopervision.com/Myopia-Find-Provider


Indications and Important Safety Information
Rx only
Results may vary.

ATTENTION: Reference the Patient Information Booklet for a complete listing of Indications and Import-
ant Safety Information. *Indication: MiSight® 1 day (omafilcon A) so� (hydrophilic) contact lenses for 
daily wear are indicated for the correction of myopic ametropia and for slowing the progression of 
myopia in children with non-diseased eyes, who at the initiation of treatment are 8-12 years of age and 
have a refraction of -0.75 to -4.00 diopters(spherical equivalent) with ≤ 0.75 diopters of astigmatism. 
The lens is to be discarded a�er each removal. Warnings: Problems with contact lenses could result in 
serious injury to the eye. Do not expose contact lenses to water while wearing them. Under certain 
circumstances MiSight® lenses optical design can cause reduced image contrast/ghosting/halo/glare in 
some patients that may cause di�culties with certain visually-demanding tasks. Precautions: Daily wear 
single use only. Patient should always dispose when lenses are removed. No overnight wear. Patients 
should exercise extra care if performing potentially hazardous activities. Adverse events: Including but 
not limited to infection/inflammation/ulceration/abrasion of the cornea, other parts of the eye or eye-
lids. Some of these adverse reactions can cause permanent or temporary loss of vision. If you notice any 
of the stated in your child, immediately have your child remove the lenses and contact your eye care 
professional.

†Compared to a single vision 1 day lens over a 3 year period.

References:
1    Flitcro� DI. The complex interactions of retinal, optical and environmental factors in myopia 
       aetiology. Prog Retin Eye Res. 2012;31(6):622-660. doi:10.1016/j.preteyeres.2012.06.004
2    Chamberlain P, et al. A 3-year randomized clinical trial of MiSight® lenses for myopia control. Optom 
       Vis Sci. 2019; 96(8): 556-567.
3    Sulley A et al, Wearer experience and subjective responses with dual focus compared to spherical, 
       single vision so� contact lenses in children during a 3-year clinical trial. AAO 2019 Poster 
       Presentation.



PRESS RELEASE TEMPL ATE

Brilliant Futures™ Myopia Management Program with MiSight® 1 day 
Contact Lenses Now Available at <Insert Practice Name>

Location – (Date) – <Insert Practice Name> announced today that it is now o�ering the Brilliant Futures™ Myopia 
Management Program with MiSight® 1 day contact lenses. These are first and only so� contact lenses designed 
for myopia control and FDA-approved* to slow myopia progression in children, aged 8-12 at initiation of treat-
ment.†1 

“When we learned about the Brilliant Futures™ Myopia Management Program, we immediately wanted to o�er it 
in our practice,” stated <Insert Physician Name>, <Insert Physician Credentials>. "Myopia, also known as near-
sightedness, is increasing at an alarming rate, especially among school-aged children.2 We believe that this 
program, which utilizes the MiSight® 1 day contact lenses, is going to have a large impact on our age-appropriate 
patients.” 

CooperVision’s research into the e�ectiveness of the MiSight® 1 day contact lenses included a multi-year study 
that enrolled 144 children with myopia, aged 8-12, from Singapore, Canada, the United Kingdom and Portugal.3 
A�er 3 years, the data showed that the contact lenses were proven to slow myopia progression by 59% on aver-
age.3 A�er 6 years, nearly one in four eyes originally fit with MiSight® 1 day had no progression of myopia.**4 

“We are proud to be one of the first in the area o�ering this revolutionary approach to myopia management,” 
commented <Insert Physician Name>, <Insert Physician Credentials>. 

To determine if the Brilliant Futures™ Myopia Management Program with MiSight® 1 day is right for your 8 to 12 
year old child, or to make an appointment, please visit <Insert Practice Website>. 

Indications and Important Safety Information
Rx only
Results may vary.

ATTENTION: Reference the Patient Information Booklet for a complete listing of Indications and Important Safety 
Information. *Indication: MiSight® 1 day (omafilcon A) so� (hydrophilic) contact lenses for daily wear are indicat-
ed for the correction of myopic ametropia and for slowing the progression of myopia in children with non-dis-
eased eyes, who at the initiation of treatment are 8-12 years of age and have a refraction of -0.75 to -4.00 
diopters(spherical equivalent) with ≤ 0.75 diopters of astigmatism. The lens is to be discarded a�er each removal. 
Warnings: Problems with contact lenses could result in serious injury to the eye. Do not expose contact lenses to 
water while wearing them. Under certain circumstances MiSight® lenses optical design can cause reduced image 
contrast/ghosting/halo/glare in some patients that may cause di�culties with certain visually-demanding tasks. 



Precautions: Daily wear single use only. Patient should always dispose when lenses are removed. No overnight 
wear. Patients should exercise extra care if performing potentially hazardous activities. Adverse events: Including 
but not limited to infection/inflammation/ulceration/abrasion of the cornea, other parts of the eye or eyelids. 
Some of these adverse reactions can cause permanent or temporary loss of vision. If you notice any of the stated 
in your child, immediately have your child remove the lenses and contact your eye care professional.

†Compared to a single vision 1 day lens over a 3 year period.
** -0.25D or less of change. Lenses fitted between the ages of 8-12 at initiation of treatment.

References:
1    Chamberlain P, et al. A 3-year randomized clinical trial of MiSight® lenses for myopia control. Optom 
       Vis Sci. 2019; 96(8): 556-567.
2    Cooper Y. (2019, May 1). With Childhood Myopia Rates on the Rise, the American Optometric 
       Association Highlights the Importance of Early Intervention through Annual Eye Exams. Retrieved 
       from https://www.aoa.org/newsroom/myopia-rates-on-the-rise-syvm.
3    CooperVision data on file 2019. Chamberlain P, Logan N, Jones D, Gonzalez-Meĳome J, Saw S-M, Young G. 
       Clinical evaluation of a dual-focus myopia control 1 day so� contact lens: 3-year results (2016 American 
       Academy of Optometry Annual Meeting) and 5-year results (2019 BCLA Clinical Conference & Exhibition).
4    Chamberlain P, et al. Myopia Progression in Children wearing Dual-Focus Contact Lenses: 6-year 
       findings. Optom Vis Sci 2020;97(E-abstract):200038.

About <Insert Practice Name>

<Insert boilerplate copy or short paragraph about Practice>.



MEDIA PITCH TEMPL ATE

Subject: New Contact Lens Designed to Slow Myopia Progression Now Available in <City>

Dear <Reporter’s Name>,

CooperVision’s MiSight® 1 day contact lenses received FDA approval* about one year ago, becoming the first and 
only so� contact lenses specifically designed for myopia control and proven to slow its progression in children, 
aged 8-12 at the initiation of treatment.†1 These daily disposable lenses are part of the Brilliant Futures™ Myopia 
Management Program, which is a comprehensive myopia management approach by CooperVision that is o�ered in 
the United States. I’m excited to share that the Brilliant Futures™ Myopia Management Program with MiSight® 1 
day contact lenses is now available at <practice location>. 

Myopia, commonly known as nearsightedness, a�ects more than 40% of Americans2 and is increasing at an 
alarming rate, especially among school-aged children.3 Until now, traditional eyeglasses and contact lenses avail-
able in the U.S. have only been developed to correct blurred vision, which is a symptom of myopia, and not 
approved to slow its progression. If le� untreated, myopia can lead to more serious and potentially irreversible eye 
problems later in life.4 

This specific contact lens is already worn by thousands of children in other parts of the world, including Canada, 
the UK, Iberia and Australia. 

 <Doctor’s name> can provide more information about this new product and how the Brilliant Futures™ Myopia 
Management Program can help slow the progression of myopia in age-appropriate children. Additionally, 
<doctor’s name> can also connect you with a patient currently using MiSight® 1 day contact lenses.

Thank you,
X

<Abbreviated bio and headshot of Doctor below>

Indications and Important Safety Information
Rx only
Results may vary.

ATTENTION: Reference the Patient Information Booklet for a complete listing of Indications and Important Safety 
Information. *Indication: MiSight® 1 day (omafilcon A) so� (hydrophilic) contact lenses for daily wear are indicat-
ed for the correction of myopic ametropia and for slowing the progression of myopia in children with non-dis-
eased eyes, who at the initiation of treatment are 8-12 years of age and

https://coopervision.com/our-company/news-center/press-release/misight-1-day-fda-approval


 have a refraction of -0.75 to -4.00 diopters(spherical equivalent) with ≤ 0.75 diopters of astigmatism. The lens 
is to be discarded a�er each removal. Warnings: Problems with contact lenses could result in serious injury to the 
eye. Do not expose contact lenses to water while wearing them. Under certain circumstances MiSight® lenses 
optical design can cause reduced image contrast/ghosting/halo/glare in some patients that may cause di�culties 
with certain visually-demanding tasks. Precautions: Daily wear single use only. Patient should always dispose 
when lenses are removed. No overnight wear. Patients should exercise extra care if performing potentially hazard-
ous activities. Adverse events: Including but not limited to infection/inflammation/ulceration/abrasion of the 
cornea, other parts of the eye or eyelids. Some of these adverse reactions can cause permanent or temporary loss 
of vision. If you notice any of the stated in your child, immediately have your child remove the lenses and contact 
your eye care professional.

†Compared to a single vision 1 day lens over a 3 year period.

References:
1    Chamberlain P, et al. A 3-year randomized clinical trial of MiSight® lenses for myopia control. Optom  
       Vis Sci. 2019; 96(8): 556-567.
2    Vitale S, Sperduto RD, Ferris FL 3rd. Increased prevalence of myopia in the United States between 1971-1972 
       and 1999-2004. Arch Ophthalmol. 2009;127(12):1632-1639. doi:10.1001/archophthalmol.2009.303 
3    Cooper Y. (2019, May 1). With Childhood Myopia Rates on the Rise, the American Optometric 
       Association Highlights the Importance of Early Intervention through Annual Eye Exams. Retrieved 
       from https://www.aoa.org/newsroom/myopia-rates-on-the-rise-syvm.
4    Tideman JW, Snabel MC, Tedja MS, et al. Association of axial length with risk of uncorrectable visual 
       impairment for Europeans with myopia. JAMA Ophthalmol. 2016;134:1355-1363.



MEDIA 101: MEDIA OUTREACH TIPS
Below are suggested best practices for your outreach to local media (print, online and broadcast) 
to announce the availability of Brilliant Futures™ with MiSight® 1 day in your practice. 

WHEN TO REACH OUT:
• When announcing news from your practice, such as a new product or treatment you are o�ering,

like Brilliant Futures™ with MiSight® 1 day
• Journalists are o�en most interested in a story when you can put them in contact with local

patients who can make the story “come to life” by providing interesting or unique personal
perspectives

• To build upon or “piggy-back” on national news or other trends receiving media coverage with a
local/regional perspective

CONTAC TING JOURNALISTS:
Outlets to Contact:

• To raise awareness about Brilliant Futures™ with MiSight®
1 day in your area, it is best to contact local or regional outlets

• Local or regional outlets cover news that mainly pertains
to your particular area

• Examples include, but are not limited to:

• Illinois: The Southern Illinoisan, State
Journal-Register, WCIU Chicago (The Jam)

• Massachusetts: Cape Cod Times, The Sun
Chronical, WHDH Boston (News 7)

• New Jersey: The New Jersey Herald, The
Star-Ledger, News 12 New Jersey

Who To Contact:
• Many local and regional media outlets will have specific reporters

that cover “beats”
• Medical, health and science journalists, as well as feature,

lifestyle or parenting editors, are typically most interested in
health care stories related to children

• A key word search on the outlet’s website may help identify reporters
who have written stories related to what you would like to pitch

• Social media accounts can also give you a sense of the types of
stories journalists/ outlets cover

• Most journalists list their social media (i.e. Twitter, Facebook,
etc.) handles at the end of articles



Where to Find Contact Information:
• Contact information for reporters can o�en be found on the media outlet’s website or through an
    internet search

• Most organizations will typically include contact information on the “Contact Us” page
• If you cannot find contact information, or reach a particular reporter, call the media outlet’s general 
   number and ask for the assignment editor, who will direct you to the best person

Tools for Contacting Journalists:
• Press Release – used to inform the media about a newsworthy topic, trend or interesting information; 
   the best way to share a press release is via email so you can reach the journalist as quickly as possible
• Pitch Email – targeted to a specific journalist and o�ers news or a story idea tailored to the journalist’s 
   interests, media outlet and its audience; it may also include background information about you and your 
   expertise on the topic

ADDITIONAL TIPS:
• Call the journalist within a day or two of sending the press release or pitch email to gauge their interest 

• When calling a journalist, contact him/her directly and do not call late in the a�ernoon as this is 
   generally the time to file stories and they will likely be working on a deadline

• It’s best to include the content in the body of the email – as opposed to sending an attachment, to 
   avoid your email being categorized as “spam;” if you need to email additional information, do not send 
   attachments unless the journalist has specifically requested the document
• Be persistent, but polite; if a journalist declines your story, ask them if you can stay in touch for future 
   opportunities or in case anything changes



MEDIA 101: MEDIA INTERVIEW BEST PR AC TICES
If the local/regional media has expressed interest in doing a story on myopia or Brilliant Futures™ 
with MiSight® 1 day, and an interview has been scheduled, please refer to the following 
suggested tips and tricks to help ensure the interview is successful. Please also contact your 
dedicated Myopia Management Specialist to help facilitate any media interviews.

DO:
• Keep in mind your main audience is parents of

local patients, and your primary objective is to
make them aware that Brilliant Futures™ with
MiSight® 1 day is now available in their area

• Journalists and consumers in your area may not
know the medical aspects of myopia or science
behind MiSight® 1 day, so use language that
they will understand

• A good tip to ensure your language is
consumer friendly: Imagine how you
would explain it to your parents or at
a party

• If a question is outside your area of knowledge,
say so and o�er to get back to the journalist; it’s
okay to say you don’t know, but remember to
bridge back to what you do know

• Remember your message points; you have a
story to deliver and you want to ensure it gets
across to the journalist and those consumers
who have children with myopia

• Make the points you want to make, always
returning to your key messages when
answering a journalist’s question

• If a journalist misinterprets what you’re saying,
correct the journalist quickly, but gently

• When faced with a leading, rambling or
confusing question, restate the question back
to the journalist as you understand it –
and want to answer it, then proceed to
answer that question

DO NOT:
• Feel compelled to answer every question; if you

don’t know the answer, o�er to look into it and
get back to the journalist

• Speak for the industry, interpret a competitor’s
position, or represent yourself as an o�cial
spokesperson of CooperVision

• Instead, share your point of view and
preface your response with phrases like,
“In my experience…” or “In my practice…”
or “Patients I’ve seen…”

• Try to “sell” your practice to a journalist; try
to educate them on the procedure and your
expertise or services

During the interview:
• Be confident
• Speak in plain English; avoid medical jargon
• Silence can be golden. If the journalist is quiet

a�er you respond to a question, you should
remain quiet as well. Resist the urge to fill the
gaps; they may just be taking notes.

• Speak in short, specific sound bites
• If the journalist asks if you have anything to

add, use that opportunity to repeat your
message points; summarize and reinforce your
main messages



WEBSITE COPY + IMAGES

LONG VERSION:
Myopia – o�en referred to as nearsightedness – is a health condition that occurs when the eyeball becomes too long and causes 
light rays to focus incorrectly, making distance vision blurry. More than 40% of Americans have myopia and that number is 
increasing at an alarming rate, especially among school-aged children.1,2

Our practice is excited to now o�er an innovative approach to managing myopia through CooperVision’s Brilliant Futures™ 
Myopia Management Program. The cornerstone of this program is the MiSight® 1 day contact lenses – the first and only so� 
contact lenses specifically designed for myopia control and FDA-approved* to slow its progression in children, aged 8-12 at 
initiation of treatment.†3 Age-appropriate children can apply the daily wear, single use contact lenses in the morning, wear them 
for the recommended 10 or more hours per day, then dispose of them in the evening.

The Brilliant Futures™ Myopia Management Program extends several benefits to children and parents, including:
• A transparent, defined protocol for care, meaning parents are aware of everything included in the program,

including services and lenses.
• Free product shipping and returns, creating no-hassle product availability for parents.
• An interactive mobile app to keep parents engaged with their child’s program of care by providing convenient

access to myopia management information, lens handling instructions and videos, appointment scheduling and
reminders, product ordering and more.

Contact us to learn more or schedule an appointment today.

* Indications for use: MiSight® 1 day (omafilcon A) so� (hydrophilic) contact lenses for daily wear are indicated for
the correction of myopic ametropia and for slowing the progression of myopia in children with non-diseased eyes,
who at the initiation of treatment are 8-12 years of age and have a refraction of -0.75 to -4.00 diopters (spheri-
cal equivalent) with ≤ 0.75 diopters of astigmatism. The lens is to be discarded a�er each removal.

†Compared to a single vision 1 day lens over a 3 year period.

References: 
1    Vitale S, Sperduto RD, Ferris FL 3rd. Increased prevalence of myopia in the United States between 1971-1972 
       and 1999-2004. Arch Ophthalmol. 2009;127(12):1632-1639. doi:10.1001/archophthalmol.2009.303 
2    Cooper Y. (2019, May 1). With Childhood Myopia Rates on the Rise, the American Optometric Association 
       Highlights the Importance of Early Intervention through Annual Eye Exams. Retrieved from https://ww

w.aoa.org/newsroom/myopia-rates-on-the-rise-syvm.
3    Chamberlain P, et al. A 3-year randomized clinical trial of MiSight® lenses for myopia control. Optom 
       Vis Sci. 2019; 96(8): 556-567.
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SHORT VERSION:
Our practice is excited to now o�er an innovative approach to managing myopia through CooperVision’s Brilliant Futures™ 
Myopia Management Program. The cornerstone of this program is the MiSight® 1 day contact lenses – the first and only so� 
contact lenses specifically designed for myopia control and FDA-approved* to slow its progression in children, aged 8-12 at 
initiation of treatment.†1 Age-appropriate children can apply the daily wear, single use contact lenses in the morning, wear 
them for the recommended 10 or more hours per day, then dispose of them in the evening.

Contact us to learn more or schedule an appointment today.

* Indications for use: MiSight® 1 day (omafilcon A) so� (hydrophilic) contact lenses for daily wear are indicated for 
the correction of myopic ametropia and for slowing the progression of myopia in children with non-diseased eyes, 
who at the initiation of treatment are 8-12 years of age and have a refraction of -0.75 to -4.00 diopters (spheri-
cal equivalent) with ≤ 0.75 diopters of astigmatism. The lens is to be discarded a�er each removal.

†Compared to a single vision 1 day lens over a 3 year period.

References: 
1  Chamberlain P, et al. A 3-year randomized clinical trial of MiSight® lenses for myopia control. Optom Vis Sci. 
    2019; 96(8): 556-567.

WEBSITE IMAGES:
Please visit the Resource section of MiSightPro.com for the following assets 
that can be used on your website:
• Brand images

• Celebrity videos featuring Sarah Michelle Gellar

• Patient videos featuring Phoebe



SOCIAL MEDIA BEST PR AC TICES

LINKEDIN CHANNEL OVERVIEW:
LinkedIn is a powerful business-to-business tool that can be used to grow revenue and connections. 
This platform is preferred vehicle for reaching industry experts, stakeholders and other professionals. 

Best Practices 
• Utilize LinkedIn to become a voice in your industry by sharing relevant industry news, insights and

best practices
• LinkedIn supports both video and images, but is a heavy copy-specific platform
• Focus posts on the benefits MiSight® 1 day can bring to an individual’s practice:

• Product information
• Relevant research or FDA approved claims
• Product demonstration

• Drive tra�c to the website to learn more or direct prospects to ask questions in the comments
• Tag the CooperVision LinkedIn page in your copy when referring to the brand
• Post 1 post per day max and only on Monday – Friday
• Use #BrilliantFutures and #MiSight in all content

Success Metrics
• Impressions
• Engagements (likes, comments, shares)
• Follower Growth

Tips & Tricks
• All photos should be horizontal not vertical
• Video length max: 30 minutes
• Recommended video: 3-5 minutes
• Post video directly when possible and include

captions for sound o� viewing
• Include content around ECP specific information

for the Brilliant Futures™ Myopia Management
Program

• Provides ongoing ECP education
• Provides specialist support
• Provides a myopia management toolbox

https://www.linkedin.com/company/coopervision/


SOCIAL MEDIA BEST PR AC TICES

FACEBOOK CHANNEL OVERVIEW:
With more than 2 billion monthly users worldwide, Facebook is a preferred platform for reaching 
patients & caregivers. Utilize this platform as a way to attract new parents with children into 
your practice.

Best Practices
• Create a Business Page for your practice and post content there and not your personal!
• Show, don’t tell: posts should be accompanied by an image, link or video and be made actionable, 

when possible (and logical) with a call-to-action (“CTA”)
• Create patient facing content with “cool,” and inspiring stories
• Be conversational & authentic in your captions and get creative when you have something to 

promote.
• Videos receive the highest engagement
• Do not use hashtags
• Post 2 - 3 times per week
Success Metrics
• Impressions
• Likes and Comments
• Page Growth
• Video and Story Views

Tips & Tricks 
• All photos should be horizontal not vertical
• Include captions on all videos for sound-o� viewing
• Use minimal text on images

https://www.facebook.com/CooperVisionUSA/
https://www.pcworld.com/article/240258/how-to-make-a-facebook-page-for-your-small-business.html


SOCIAL MEDIA BEST PR AC TICES

INSTAGR AM CHANNEL OVERVIEW:
Instagram is a highly visual platform that has the most engaged audience out of all social sites. 
This is a good channel for reaching patients and showcasing the MiSight® 1 day contact lenses and Brilliant 
Futures™ Myopia Management Program. 

Best Practices
• Post visually striking imagery with compelling content that resonates with the audience

(parents of children with myopia)
• Be human: let people tell the story
• Use hashtags to link your posts to larger topics

• We recommend using up to 11 hashtags!
• Keep the primary message of the post in the first sentence to ensure that they don’t get lost
• Consider using Instagram ‘Stories’ to drive engagement and tell a broader story such as

patient testimonials
• Video content is unlikely to receive any form of engagement other

than video views
• Post once a day

• Do not post multiple photos at once; post photos at
di�erent times so you don’t ‘spam’ feeds

• Use #BrilliantFutures and #MiSight in all content

Success Metrics
• Impressions
• Likes and Comments
• Follower Growth
• Video and Story Views

Tips & Tricks 
• All images should be square or vertical
• 60 seconds of video max
• Caption should be ~125 characters

https://www.instagram.com/coopervisionusa/


SOCIAL MEDIA BEST PR AC TICES

T WIT TER CHANNEL OVERVIEW:
With 200 million active members, Twitter has become the largest real-time conversation online. 
This platform will help you turbo-charge reach and engage patients, and help to build and strengthen 
awareness through authentic conversations. 

Best Practices
• Create clear and concise content optimized to inform about MiSight® 1 day contact lenses and the

Brilliant Futures™ Myopia Management Program
• Keep captions short and engaging to prompt reader to learn more; utilize eye-catching data and

clear language
• Research popular hashtags to interject and become part of relevant conversations
• Be actionable: request for people to ask you questions or visit your website
• Use hashtags for post discovery beyond followers and @mentions in lieu of names
• Post 2 - 3 times per day
• Use #BrilliantFutures and #MiSight in all content

Success Metrics
• Impressions
• Engagements (Likes, replies and retweets)

Tips & Tricks
• All images should be horizontal
• Video cannot be longer than 140 seconds
• Copy <140 characters, 280 if absolutely necessary;

links count as 24 characters
• No more than three hashtags per post

SOCIAL MEDIA BEST PR AC TICES

T WIT TER CHANNEL OVERVIEW:
With 200 million active members, Twitter has become the largest real-time conversation online. 
This platform will help you turbo-charge reach and engage patients, and help to build and strengthen 
awareness through authentic conversations. 

Best Practices
• Create clear and concise content optimized to inform about MiSight® 1 day contact lenses and the

Brilliant Futures™ Myopia Management Program
• Keep captions short and engaging to prompt reader to learn more; utilize eye-catching data and

clear language
• Research popular hashtags to interject and become part of relevant conversations
• Be actionable: request for people to ask you questions or visit your website
• Use hashtags for post discovery beyond followers and @mentions in lieu of names
• Post 2 - 3 times per day
• Use #BrilliantFutures and #MiSight in all content

Success Metrics
• Impressions
• Engagements (Likes, replies and retweets)

Tips & Tricks
• All images should be horizontal
• Video cannot be longer than 140 seconds
• Copy <140 characters, 280 if absolutely necessary;

links count as 24 characters
• No more than three hashtags per post

https://twitter.com/CooperVision


SOCIAL MEDIA TOPICS TO COVER

BRILLIANT FUTURES™ PROGR AM:
Can Say:
• Brilliant Futures™ Myopia Management Program seeks to create a new standard of care in myopia

management for aged appropriate children
• Brilliant Futures™ Myopia Management Program with MiSight® 1 day contact lenses  provides inclusive

parent, child and practice support
• For parents/patients:
• Provides transparent defined protocol for care
• Provides free shipping and returns
• Provides an interactive mobile app that keeps parents engaged with

the practice and their program of care

Do’s
• Direct users to contact CooperVision for questions
• Tag the CooperVision social channels in any content that you post  related

to either the MiSight® 1 day contact lenses or Brilliant Futures™
Myopia Management Program

• When sharing the FDA statement, the full statement must be shared as follows,
“MiSight® 1 day contact lenses are the first and only so� contact lenses FDA-

   approved* to slow the progression of myopia in children, aged 8-12 at initiation 
   of treatment. “MiSight® 1 day myopia control so� contact lenses are the first 
   FDA approved* product proven to slow myopia progression in children, aged 

8-12 at the initiation of treatment.†1”

• Note: The FDA statement and product indications will be added to all
Brand provided images

• Use #BrilliantFutures and #MiSight in all content

Don’ts
• Refer to the Brilliant Futures™ Myopia Management Program without

reference to MiSight® 1 day contact lenses
• Reference the program without using ™ a�er the word Futures
• Refer to this as only a parent/patient program
• Refer to this program as a myopia treatment, it is only a management  program
• Refer to the program without “age appropriate children” or “children

aged, 8-12 at the initiation of treatment”



SOCIAL MEDIA TOPICS TO COVER

MISIGHT® 1 DAY:
Can Say:
• These are so�, daily wear, single use contact lenses
• Children should wear them 10 or more hours per day 
• Can promote with other non-CooperVision products 

Can’t Say:
• Claim it that this will cure myopia
• Claim these are safe for 24-hour use
• Claim this is a solution for all nearsightedness patients
• State all children generally; must include children aged, 8-12 at
   the initiation of treatment 

Do’s
• Make sure to include the indications for use when you mention the product by 
   name (can be included on image instead of in copy) 

• Indications for Use: MiSight® 1 day (omafilcon A) so� (hydrophilic) 
   contact lenses for daily wear are indicated for the correction of myopic 
   ametropia and for slowing the progression of myopia in children with non-
   diseased eyes, who at the initiation of treatment are 8-12 years of age 
   and have a refraction of -0.75 to -4.00 diopters (spherical equivalent) 
   with ≤ 0.75 diopters of astigmatism. The lens is to be discarded a�er 
   each removal. 

• Direct users to contact CooperVision via social for more information
• Tag the CooperVision social channels in any content that you post related to 
   MiSight® 1 day contact lenses or Brilliant Futures™ Myopia Management Program 
• At the first mention of MiSight® 1 day, must say “MiSight® 1 day contact lenses”
• Use #BrilliantFutures and #MiSight in all content

Don’ts
• Incorrectly include the superscript registered trademark when 
   mentioning “MiSight® 1 day”

• Incorrect: Misight 1 day, MiSight 1 day, MiSight 1 Day

SOCIAL MEDIA BEST PR AC TICES

LINKEDIN CHANNEL OVERVIEW:
LinkedIn is a powerful business-to-business tool that can be used to grow revenue and connections. 
This platform is preferred vehicle for reaching industry experts, stakeholders and other professionals. 

Best Practices 
• Utilize LinkedIn to become a voice in your industry by sharing relevant industry news, insights and 
   best practices
• LinkedIn supports both video and images, but is a heavy copy-specific platform
• Focus posts on the benefits MiSight® 1 day can bring to an individual’s practice:

• Product information
• Relevant research or FDA approved claims
• Product demonstration

• Drive tra�c to the website to learn more or direct prospects to ask questions in the comments
• Tag the CooperVision LinkedIn page in your copy when referring to the brand
• Post 1 post per day max and only on Monday – Friday
• Use #BrilliantFutures and #MiSight in all content

Success Metrics
• Impressions 
• Engagements (likes, comments, shares)
• Follower Growth

Tips & Tricks
• All photos should be horizontal not vertical
• Video length max: 30 minutes
• Recommended video: 3-5 minutes
• Post video directly when possible and include 
   captions for sound o� viewing
• Include content around ECP specific information 
   for the Brilliant Futures™ Myopia Management 
   Program

• Provides ongoing ECP education
• Provides specialist support
• Provides a myopia management toolbox 



SAMPLE COPY BY PL ATFORM
+ SOCIAL MEDIA IMAGES

LINKEDIN:
Brilliant Futures™
Have you signed up to be a part of the Brilliant Futures™ Myopia Management Program with MiSight® 1 day 
contact lenses from @CooperVision yet? This program has helped me do more to educate parents on myopia (also 
known as nearsightedness) in children aged 8-12 at the initiation of treatment. Learn more here: 
https://coopervision.com/myopia-management

#MiSight #BrilliantFutures 

MiSight® 1 day
Did you know that MiSight® 1 day contact lenses by @CooperVision are the first and only FDA approved* product 
specifically designed for myopia control and proven to slow its progression in children 8-12 at the initiation of 
treatment?†1 Stop in to learn more about this new innovation. #MiSight #BrilliantFutures

Indications and Important Safety Information
Rx only
Results may vary.

ATTENTION: Reference the Patient Information Booklet for a complete listing of Indications and Important Safety Informa-
tion. *Indication: MiSight® 1 day (omafilcon A) so� (hydrophilic) contact lenses for daily wear are indicated for the correc-
tion of myopic ametropia and for slowing the progression of myopia in children with non-diseased eyes, who at the initiation 
of treatment are 8-12 years of age and have a refraction of -0.75 to -4.00 diopters(spherical equivalent) with ≤ 0.75 
diopters of astigmatism. The lens is to be discarded a�er each removal. Warnings: Problems with contact lenses could result 
in serious injury to the eye. Do not expose contact lenses to water while wearing them. Under certain circumstances MiSight® 
lenses optical design can cause reduced image contrast/ghosting/halo/glare in some patients that may cause di�culties with 
certain visually-demanding tasks. Precautions: Daily wear single use only. Patient should always dispose when lenses are 
removed. No overnight wear. Patients should exercise extra care if performing potentially hazardous activities. Adverse 
events: Including but not limited to infection/inflammation/ulceration/abrasion of the cornea, other parts of the eye or 
eyelids. Some of these adverse reactions can cause permanent or temporary loss of vision. If you notice any of the stated in 
your child, immediately have your child remove the lenses and contact your eye care professional.

†Compared to a single vision 1 day lens over a 3 year period.

References:
1   Chamberlain P, et al. A 3-year randomized clinical trial of MiSight® lenses for myopia control. Optom 
      Vis Sci. 2019; 96(8):556-567. 

https://coopervision.com/myopia-management
https://www.linkedin.com/company/coopervision/
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INSTAGR AM:
Brilliant Futures™
We’re excited to share we’re now certified for @CooperVisionUSA’s Brilliant Futures™ Myopia Management Program 
with MiSight® 1 day contact lenses. If your child has #myopia (also known as #nearsightedness), learn more about 
the first and only FDA approved* contact lenses specifically designed for myopia control and proven to slow its 
progression in children ages 8-12 at the initiation of treatment.†1 Stop into our o�ce today to see if the lenses could 
be a fit for your child. #MiSight #BrilliantFutures #MyopiaManagement 

MiSight® 1 day
MiSight® 1 day contact lenses by @CooperVisionUSA are the first and only FDA approved* contact lenses specifically 
designed for #myopia control and proven to slow its progression in children ages 8 -12 at the initiation of treat-
ment.†1 Make an appointment today to learn if MiSight® 1 day is a fit for your child. #MiSight #BrilliantFutures 
#Nearsightedness #MyopiaManagement

SAMPLE COPY BY PL ATFORM
+ SOCIAL MEDIA IMAGES

Indications and Important Safety Information
Rx only
Results may vary.

ATTENTION: Reference the Patient Information Booklet for a complete listing of Indications and Important Safety Informa-
tion. *Indication: MiSight® 1 day (omafilcon A) so� (hydrophilic) contact lenses for daily wear are indicated for the correc-
tion of myopic ametropia and for slowing the progression of myopia in children with non-diseased eyes, who at the initiation 
of treatment are 8-12 years of age and have a refraction of -0.75 to -4.00 diopters(spherical equivalent) with ≤ 0.75 
diopters of astigmatism. The lens is to be discarded a�er each removal. Warnings: Problems with contact lenses could result 
in serious injury to the eye. Do not expose contact lenses to water while wearing them. Under certain circumstances MiSight® 
lenses optical design can cause reduced image contrast/ghosting/halo/glare in some patients that may cause di�culties with 
certain visually-demanding tasks. Precautions: Daily wear single use only. Patient should always dispose when lenses are 
removed. No overnight wear. Patients should exercise extra care if performing potentially hazardous activities. Adverse 
events: Including but not limited to infection/inflammation/ulceration/abrasion of the cornea, other parts of the eye or 
eyelids. Some of these adverse reactions can cause permanent or temporary loss of vision. If you notice any of the stated in 
your child, immediately have your child remove the lenses and contact your eye care professional.

†Compared to a single vision 1 day lens over a 3 year period.

References:
1    Chamberlain P, et al. A 3-year randomized clinical trial of MiSight® lenses for myopia control. Optom 
        Vis Sci. 2019; 96(8):556-567. 

https://www.instagram.com/coopervisionusa/
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SOCIAL MEDIA BEST PR AC TICES

INSTAGR AM CHANNEL OVERVIEW:
Instagram is a highly visual platform that has the most engaged audience out of all social sites.
This is a good channel for reaching patients and showcasing the MiSight® 1 day contact lenses and Brilliant 
Futures™ Myopia Management Program. 

Best Practices
• Post visually striking imagery with compelling content that resonates with the audience 
   (parents of children with myopia)
• Be human: let people tell the story 
• Use hashtags to link your posts to larger topics

• We recommend using up to 11 hashtags!
• Keep the primary message of the post in the first sentence to ensure that they don’t get lost 
• Consider using Instagram ‘Stories’ to drive engagement and tell a broader story such as 
   patient testimonials
• Video content is unlikely to receive any form of engagement other
    than video views 
• Post once a day

• Do not post multiple photos at once; post photos at 
   di�erent times so you don’t ‘spam’ feeds

• Use #BrilliantFutures and #MiSight in all content

Success Metrics
• Impressions 
• Likes and Comments
• Follower Growth
• Video and Story Views 

Tips & Tricks 
• All images should be square or vertical
• 60 seconds of video max
• Caption should be ~125 characters

FACEBOOK  :
Brilliant Futures™
Looking for new ways to help your child manage their myopia (also known as nearsightedness)? Learn more about 
the Brilliant Futures™ Myopia Management Program with MiSight® 1 day contact lenses from @CooperVisionUSA 
today: https://coopervision.com/myopia-management

MiSight® 1 day
Does your child have myopia (also known as nearsightedness)? They may be a candidate for MiSight® 1 day 
contact lenses by @CooperVisionUSA, which are the first and only FDA approved* contact lenses to specifically 
designed for myopia control and proven to slow its progression in children ages 8-12 at the initiation of treatment.†1 
Make an appointment to learn more today!

Indications and Important Safety Information
Rx only
Results may vary.

ATTENTION: Reference the Patient Information Booklet for a complete listing of Indications and Important Safety 
Information. *Indication: MiSight® 1 day (omafilcon A) so� (hydrophilic) contact lenses for daily wear are indicat-
ed for the correction of myopic ametropia and for slowing the progression of myopia in children with non-dis-
eased eyes, who at the initiation of treatment are 8-12 years of age and have a refraction of -0.75 to -4.00 
diopters(spherical equivalent) with ≤ 0.75 diopters of astigmatism. The lens is to be discarded a�er each removal. 
Warnings: Problems with contact lenses could result in serious injury to the eye. Do not expose contact lenses to 
water while wearing them. Under certain circumstances MiSight® lenses optical design can cause reduced image 
contrast/ghosting/halo/glare in some patients that may cause di�culties with certain visually-demanding tasks. 
Precautions: Daily wear single use only. Patient should always dispose when lenses are removed. No overnight 
wear. Patients should exercise extra care if performing potentially hazardous activities. Adverse events: Including 
but not limited to infection/inflammation/ulceration/abrasion of the cornea, other parts of the eye or eyelids. 
Some of these adverse reactions can cause permanent or temporary loss of vision. If you notice any of the stated 
in your child, immediately have your child remove the lenses and contact your eye care professional.

†Compared to a single vision 1 day lens over a 3 year period.

References:
1    Chamberlain P, et al. A 3-year randomized clinical trial of MiSight® lenses for myopia control. Optom 
       Vis Sci. 2019; 96(8):556-567. 
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https://www.facebook.com/CooperVisionUSA/
https://coopervision.com/myopia-management
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INSTAGR AM:
Brilliant Futures™
We’re excited to share we’re now certified for @CooperVisionUSA’s Brilliant Futures™ Myopia Management Program 
with MiSight® 1 day contact lenses. If your child has #myopia (also known as #nearsightedness), learn more about 
the first and only FDA approved* contact lenses specifically designed for myopia control and proven to slow its 
progression in children ages 8-12 at the initiation of treatment.†1 Stop into our o�ce today to see if the lenses could 
be a fit for your child. #MiSight #BrilliantFutures #MyopiaManagement 

MiSight® 1 day
MiSight® 1 day contact lenses by @CooperVisionUSA are the first and only FDA approved* contact lenses specifically 
designed for #myopia control and proven to slow its progression in children ages 8 -12 at the initiation of treat-
ment.†1 Make an appointment today to learn if MiSight® 1 day is a fit for your child. #MiSight #BrilliantFutures 
#Nearsightedness #MyopiaManagement

SAMPLE COPY BY PL ATFORM
+ SOCIAL MEDIA IMAGES

Indications and Important Safety Information
Rx only
Results may vary.

ATTENTION: Reference the Patient Information Booklet for a complete listing of Indications and Important Safety Informa-
tion. *Indication: MiSight® 1 day (omafilcon A) so� (hydrophilic) contact lenses for daily wear are indicated for the correc-
tion of myopic ametropia and for slowing the progression of myopia in children with non-diseased eyes, who at the initiation 
of treatment are 8-12 years of age and have a refraction of -0.75 to -4.00 diopters(spherical equivalent) with ≤ 0.75 
diopters of astigmatism. The lens is to be discarded a�er each removal. Warnings: Problems with contact lenses could result 
in serious injury to the eye. Do not expose contact lenses to water while wearing them. Under certain circumstances MiSight® 
lenses optical design can cause reduced image contrast/ghosting/halo/glare in some patients that may cause di�culties with 
certain visually-demanding tasks. Precautions: Daily wear single use only. Patient should always dispose when lenses are 
removed. No overnight wear. Patients should exercise extra care if performing potentially hazardous activities. Adverse 
events: Including but not limited to infection/inflammation/ulceration/abrasion of the cornea, other parts of the eye or 
eyelids. Some of these adverse reactions can cause permanent or temporary loss of vision. If you notice any of the stated in 
your child, immediately have your child remove the lenses and contact your eye care professional.

†Compared to a single vision 1 day lens over a 3 year period.

References:
1    Chamberlain P, et al. A 3-year randomized clinical trial of MiSight® lenses for myopia control. Optom 
        Vis Sci. 2019; 96(8):556-567. 

https://www.instagram.com/coopervisionusa/
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T WIT TER :
Brilliant Futures™
We’re now certified for The Brilliant Futures™ Myopia Management Program with MiSight® 1 day contact lenses 
from @CooperVision to help you manage your child’s #myopia (AKA #nearsightedness). Stop into the o�ce to learn 
more about this program. #MiSight #BrilliantFutures

MiSight® 1 day
MiSight® 1 day contact lenses by @CooperVision are the first and only FDA approved* contact lenses to slow the 
progression of myopia in children, aged 8 - 12 at the initiation of treatment.†1 Make an appointment today! 
#MiSight #BrilliantFutures

SAMPLE COPY BY PL ATFORM
+ SOCIAL MEDIA IMAGES

Indications and Important Safety Information
Rx only
Results may vary.

ATTENTION: Reference the Patient Information Booklet for a complete listing of Indications and Important Safety 
Information. *Indication: MiSight® 1 day (omafilcon A) so� (hydrophilic) contact lenses for daily wear are indicat-
ed for the correction of myopic ametropia and for slowing the progression of myopia in children with non-dis-
eased eyes, who at the initiation of treatment are 8-12 years of age and have a refraction of -0.75 to -4.00 
diopters(spherical equivalent) with ≤ 0.75 diopters of astigmatism. The lens is to be discarded a�er each removal. 
Warnings: Problems with contact lenses could result in serious injury to the eye. Do not expose contact lenses to 
water while wearing them. Under certain circumstances MiSight® lenses optical design can cause reduced image 
contrast/ghosting/halo/glare in some patients that may cause di�culties with certain visually-demanding tasks. 
Precautions: Daily wear single use only. Patient should always dispose when lenses are removed. No overnight 
wear. Patients should exercise extra care if performing potentially hazardous activities. Adverse events: Including 
but not limited to infection/inflammation/ulceration/abrasion of the cornea, other parts of the eye or eyelids. 
Some of these adverse reactions can cause permanent or temporary loss of vision. If you notice any of the stated 
in your child, immediately have your child remove the lenses and contact your eye care professional.

†Compared to a single vision 1 day lens over a 3 year period.

References:
1    Chamberlain P, et al. A 3-year randomized clinical trial of MiSight® lenses for myopia control. Optom 
       Vis Sci. 2019; 96(8):556-567. 

https://twitter.com/CooperVision


SOCIAL MEDIA IMAGES ( WITH SCROLLING 
ISI  VIDEO TO FOLLOW THE VISUAL ASSET )
Please note: The ISI will be attached to each asset to ensure the ECPs are sharing 
the correct indications. 

Please visit the Resource section of MiSightPro.com for the following 
assets that can be used on your social channels:
• Brand images
• Celebrity videos featuring Sarah Michelle Gellar
• Patient videos featuring Phoebe




